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Background and History 

Major annual events: Law Day, Constitution Day and Human Rights Day.  
Additional events throughout the year include lectures, meetings and 
information sessions that cover a range of legal topics.   
 
Since 2010, the emphasis placed on public programming has grown.  On 
average, the Law Library of Congress hosts or co-hosts 7 or 8 public 
programs each year. 
 
With this new emphasis,  collaboration between staff from the Outreach 
Division and Social Media teams changed how public programs are 
publicized and marketed.  
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Goals 

 
 • Connect the marketing plan to the greater mission and strategic plan of 

the Law Library of Congress  
 

“Work with External Communities to Advance Legal Knowledge and 
Creativity” 
 

• Highlight the products, services, collections of the Law Library of 
Congress 

 
• Increase  

o Law Library “brand” recognition 
o Community partnerships and collaboration  
o Attendance 
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Building the Marketing Plan and Schedule  

 
 Prior to an event, think about the audience, task assignments, resources, 

and tools 
 

•  Create a marketing checklist 
 

•  Create a marketing schedule 
 

•  Form a marketing team 
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Building the Marketing Plan and Schedule  

 
 

Communications Checklist 
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The Marketing Schedule  

 
  

 
 
 

Calendars  
6 weeks to 3 
months prior 

Press Release 
4 weeks to 6 
weeks prior 

Email, RSS 
and Social 

Media 
Staggered posts 
at 4-6 weeks; 1-

2 weeks; 1-2 
days 

Day of Media 
Live-tweeting 

Post-Event 
Media 

1 week to 2 
weeks after post 
recap; 4 weeks 

after post 
webcast  
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Demo of the Multi-Channel Event Cycle 

 

The Press Release  
 

-- 
 

Four to Six Weeks Prior 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 

 

Social Media 
 

-- 
 

Four to Six Weeks Prior 
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Demo of the Multi-Channel Event Cycle 

https://www.facebook.com/events/660494074065315/
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 

 

Social Media 
 

-- 
 

One to Two Weeks Prior 
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Demo of the Multi-Channel Event Cycle 

https://twitter.com/LawLibCongress/status/540210778289500160


The Multi-Channel Event Marketing Cycle 17 

Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 

 

Social Media 
 

-- 
 

One to Two Days Prior 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 

 

Social Media 
 

-- 
 

The Day of the Event 
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Demo of the Multi-Channel Event Cycle 

https://twitter.com/search?q=from:lawlibcongress%20since:2014-12-09%20until:2014-12-10&src=typd
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Demo of the Multi-Channel Event Cycle 

https://www.facebook.com/lawlibraryofcongress/posts/10152945149703643
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 

 

Social Media 
 

-- 
 

After the Event 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 

https://www.youtube.com/watch?v=EPBR5Gxp1vg
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Demo of the Multi-Channel Event Cycle 

https://www.facebook.com/events/660494074065315/
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Demo of the Multi-Channel Event Cycle 
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Demo of the Multi-Channel Event Cycle 
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An Academic Perspective 
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Goals and Marketing Plans 

 
• Faculty—how can we best communicate services to them? 

 
• Students—what can we do to provide a positive experience to 

students in the library? 
 

• Public—how can we make the services we provide to the public 
the best possible? 
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Faculty Events 
Planning Period 
• As need arises; sometimes a semester ahead of time 
 
Examples: 
• Luncheons announcing new services 
• Training sessions 

 
Marketing channels involved: 
• E-mail 
• Flyers (digital and print) 
• Posters  

 
Timeline 
• E-mail 2-3 weeks ahead of time; 
• OR regularly advertise new services by email, poster, etc. over the 

course of a few weeks/ semester 
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Faculty Events 
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Faculty Events 
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Faculty Events 
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Student Events 

Planning Period 
• Semester ahead 
 
 
Marketing involved: 
• Flyers (digital) 
• Signage (print) 
• Table tents 
• Website announcements 
• Newsletter (the Library Loo 

News) 
• In-person @ SBA meetings 

 
 
 
 

 

Examples: 
• Welcome week 
• Finals stress relief 
• Holiday celebrations 

 
Timeline: 
• At least 4 weeks before via 

website 
• About 1 month before in the 

Library Loo News 
• Day-of for signage 
• 1 week out/ week of/ or day via 

email and/or table tents 
 
 



The Multi-Channel Event Marketing Cycle 42 

Student Events 
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Student Events 
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Student Events 



The Multi-Channel Event Marketing Cycle 45 

Student Events 
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Summary 

• It’s OKAY to have a less formal marketing strategy 
 
• Consider your audience and then utilize only realistic 

communication channels 
 
• New event ideas! 
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Questions? 

Jeanine Cali 
jcali@loc.gov 
@JRC09 
(202) 707-4642 
 
Cassie Rae DuBay 
cdubay@smu.edu 
@CassieRaeDuBay 
(214) 768-1830 
 
Andrew Weber 
anwe@loc.gov 
@atweber 
(202) 707-4758 

mailto:jcali@loc.gov
mailto:cdubay@mail.smu.edu
mailto:anwe@loc.gov
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