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®]n the modern auditoriums

and conference rooms of
America’s foremost business
organizations as i deluxe
entertainment theatres
throughout the world, De-
Vry theatre projectors are
carrying on a great tradi-
tion of superb film show-
manship. Before large aud:-
ences everywhere, at con-
ventions, gather-

ings, etc., where conveni-

open-air
ence and portability are
essential, the DeVry port-
able and semi-portable 35mm
projectors afford the same
screen brilhance and per-
fect sound reproduction
as the distinguished De-
\ Vry “Super” models.

* f— -2 "IN LT TN I3
: I'he DeVRY “SUPER
domm Theatre Type Are Projector
theatre 1n-

model, a permanent

allation, carries on the DeVry tradition of

| 1
techinical perfec

on as the hnest equipment 1 the DeVry line
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and “Super”

Jomm Motion Picture Projector

Ideally suited for road-showing of

|_I

entertainment pictures, the DeVry
“Portable™ 15 a
weight,

-
b

oftering either 2,000 or

1

capacity.

liance and excellent

sound FEprs duction
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HHis-Chalmers Compans
teoodyear Tire & KHubber

“Brillante™ Lens
arc equipment especlally suitable

it the largest auditoriums.

rojeciion movement, nhnest

The DeVRY “PORTABLE”

USINEsRS .!I'I'i:l 1'l,_!1l-._.L[I-\.II'I.Ii a5 l'.'\.'q_il s

light-
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imm sound projector

000  foot magazine

Combines ease

t transport, screen bril
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ESSO REPORTS FILM
SUCCESS IN 1939
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Lt!rplil';tlju]l of films in its |rrllrlluli.ll1|~|| activities.
the Standard Ol Company of New Jersey. famil-
larly Marketers to the
thousands of motorists served by its dealers in

known as the Esso
the East. brings the figures up to date in a recent
issue of its lively company journal. The Esso
Dealer reports:

* The number of consumer showings of Esso
Marketers motion ]Iii'['llr'{'r'- in the hrst six months
of 1939 was double that of any previous 12
maonth Fu'rin-q],

From January 1 to June 30, News in the Air,
Design for Power, Safart on Wheels. The Bigger
they Come, Farr Days Ahead, Esso Baytown-
Cavalier, and The Magic of Oil, were shown
0.055 times to 1.245.266
1This total 1s 400 per cent ahead of whal

an audience of per-
S0N1s.
it was in the best previous comparable period.
The increase in the number of consumer show-
that more and Esso
Dealers are becoming aware of the advantages

jll:_':- ir- r"l.ilii'lll"l‘ miore
ol using motion pictures to promote their sta-
Sound hlms. for instance. make hboth
arn ;:unHIm} and a wvisual dEr]:'t'.'.i] to the mem-

bers of an audience, an advantage offered by no

L1ans=.

other advertisine medium. Then, too. movies
hold the attention longer than any other type
of advertisement,

By staging a consumer showing, an Esso
Dealer opens up two other channels for pro-
moting his station. He can arrange product
l!'l.‘-]lhl}'.-' in the ||J;_{r'1' where the film is shown,
and he can make a short speech at the opening
or closing of the program lo convey any addi-
tional sales that he

Film showings are particularly valu-

message wishes to ol
ACTOSS,
.'.llllt' for lIl'.'!ll."]'?'- 'l.'l.]ll.i jll‘l. ]I-;J"-.'l‘ rrErt';llmi e w
stations or switched to the Esso Sign.

Despite the increase in the number of show
Ines -.|m||:-'ul'l':l !r}' dealers. the ]:1_r:~'.-i|1iiili:-.~. of
this form of promotion have not heen explored
fully.
egroups, all ecivie, social, and business organi-
zations are potential audiences for Esso Mar-
keters films, So,

The

f'EIH!IIH'I"

In addition to miscellaneous consumer

Loo, are :-'r'hmr]r.
Marketers have arraneed
for the distribution of

Esso Various
their films
their own division organizations have projec-
lj.“.l I"Il]ii”t“'t]t .:HHI Ul:H']__Hl“r.ﬁ L"l_"l.'&]ilill.l]t"_ i|| =iaTne
localities they have engaged an outside picture
agency to stage hlm showings. and they have
arranged with the Y.M.C.A. Motion Picture
Bureau to lend their films to groups equipped
with projection equipment.

The mechanics of staging a consumer show-
ing of Esso Marketers films are extremely
All a dealer has to do 1s tell his Esso
1'1'}||'t':-r*nl.;lti‘nt* that he wants to Sponsor a show
ani with him the

simple.

discuss films he wants to
present.

Fsso hilms and the services of a skilled op-
erator are furnished free to who are

able to stage showings for suitable groups. The

dealers

dealer need incur no expense unless it 1s neces-

| Please turn to Page 31}

The Latest in
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complete line of

Poriclle
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improvement in DeVry
l6mm sound and
projectors i1s based on the
requirecments of business and educational
unceasing efforts ot the
DeVry engineering laboratory. From these
have come the new DeVry “Interpreter”
.|_||-LI. '||'.|"-E.|||i,_|.E||'-_: ]||l||_].|'i-'_ _."H
complete line, ranging from the DeVry
l6mm Arc tor large audience screenines
to the precision-built DeVry silent models,
has been designed to meet business and
educational needs.

The DeVRY Almost Human
“INTERPRETER™
16mm Motion Picture

Sound Projector

This projector 1ncorporates | Do e
CLUSIVE DeVRY features that
gssure NON-STOP PERFOR-
MANCE: 1—Automatic Loop Ad-
juzter = 2—Dual Exciter Lamps
Synchromatiec Threading,

silent exactng

users and the

many other

B J

B —

PLITS . . . Dual Seund Stabilizer, for unsu) paEsed
Sound and FILM-GLIDE Mechanism that MProlonis
Filme Life. All These Features AT WO EXTRA COST

ALL DeVRY PROJECTORS HAVE
BUILT-IN PROVISIONS FOR:

(1) Microphone; (2) Phonograph; (3) Addi
!|.||;.|_! .";E‘u'_'l_l_-_n'p-' [ 4} t:l_'rl||.1||.__1'l.j G I -]'n_ .'.Inl'l
system: {3) Sound or Silent hlms,

DeVYRY POLICY OF SERVICE
|. ECONOMY COUNSEL . . . Your film problems

analyzed by men who know.
2. DISTRIBUTION HELPS . . Efficient tacilities
so that your films reach the riqht audiences.
3. LABORATORY AND SCENARIO SERVICE . ..
Availability of producers best suited for your
p‘lr:_'rerE. Ideas, stories, conceived and written.
4. PROJECTOR SERYICE . DeVry Projector

instruction and service facilities in key cities
throughout the U, 5.

WRITIE FOR
FREE BOOKLET
GLORIFY YOUR PRODUCT | .
A wvaluable booklet on indasteial
hlms. Beveals how aoppressive bosi-
ness firms are debnitely inereasing
their sales through the mediom of

talking motion pictures. FREE for
the asking.

e C ORPORATION
1111 ARMITAGE AVE. -:- CHICAGO

Cable Address: Hermdevry
New York (#stabiicied 19120 Hollywood
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UNIVERSAL | K
~_ SOUND PROJICTOR B33

HAS EVERYTHING!

« LOWYW PRICE -« FOR S5OUND OR SILEMNT FILMS5 = FOR
PUBLIC ADDRESS OR PHOME « FULL POWER AMPLIFICA -
TIOM = 12" HEAVY DUTY SPEAKERS = REELSTO 14 =« RE-
VERSE ACTION = STILL PICTURE CLUTCH » CENTRAL OILING
= PERMAMENT CARRYING CASES = LICENSED—WARRAMNTY

Law in cost, Univerzal 1 &K &
Sound  Projectors offer you ol of
the importan! new feolures. Four
models. For all purposes, Simple
fa operate, Economical fo main-
tain. Licensed, Gruaronfesd,

UNIVERSAL
SOUND PROJECTORDIV.

1%th & Oxford 5ts5., Phila., Pa.
MHew York Ciffice— 1 400 Broadwoy

COMMERGIAL MOTION
PIGTURE EXEGUTIVE

. '\l\itll Ii'l.‘l' :‘l';.!l"- flr I‘\'Il'rirnl'l,‘ H B IIII"II'-
director and supervisor of
theatrical and industrial films for major
commercial studios. Thoroughly experi-
enced  in advertising, sales
training, institutional and publie relations
films, distribution and sereen advertising.
Camera, editing, and -||[n'r'|.i-qur_-r 'l’!'.!ll.*l'i-
ence with Hollywood studios plus a sue-
cessful career in newspaper and adver-
tising work. Now engaged in
color research nearing completion and
available 1o direct or assistance in an ex-
eculive capacity for advertising agencies
imterested in hilm production or a major
studio connection,

duction

COnN=umer

BEeneyY

-l l'} FII’F'."&.\ f:l]‘ X .I{.I_}.
sine, 20 North Wacker Drive, Chicago, 1.

Business Screen Maga-

PO P AR

Hotel FORT
WAYNE

In addition ta the superior
accommodations at the Fort
Wayne, guests enjoy a superb
location in a residential com-
munity, yet convenient to the
business districts. Hotel Fart
Wayne provides economy with-
out sacrifice of comfort or
location.

300 ROOMS
EACH WITH BATH

T AL

ey

DETROIT

ESSO FILM REPORT...

(. ontinued _,l'."urfr ||“r|'l.'_'r' 20

=el LYy L |i||1' =Lne J1I.||'1' Lid |H|lI| |_|'H' ‘-lill\'.ill_'_'_

HII"-'I-I”-I'I'. ‘*jill'i' -ZI“ “lrl'l‘- are i1n constanl use

it 1s essential that tentative dates be conhrmed
with vour Esso salesman,

IIIIlhl-hl.'ll.l'lll-“l |-':"""” ].]E'Jlli'll"“ Il.l.".l' l‘E“'ll'““li"if "'-'lll".".'
F.isso Marketers hlms they invariably
have won good will. The Esso Dealer

Gl gl il =
= i /ﬂ‘c:: dic <~ Lints

¢ h-.-**.u'l belore 1n I|:!' ilir-tru_'. of motion fric-

i:|1'_"h ”1.

tures were so many hlm producthions exhibited
111 i'“llrll'l'“l”” 'l.'l.i:[El e IF[lli-I'l"l. da= ' WELE .“l!ll'l.'l.ll
al the New York World's Fair 1939,
CLAUDE R. coLLINS, Director of
IFilms at the Fair the past year.
-I.'hi' I.Il'llq'_lll_'llll'rlt ".".lli"ll: H".lli'i:]”:l. ||"|.ii"|'|1'|l .'|.|H]
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censored all hlms exhibited reporls a tolal ol
612 motion pictures exhibited. including every
known type of production. Of these hlms. 104
were standard 35mm and 191 were 1Omm. The
majority were projecled with sound.

Pictures were shown in 34 different audito-
riums, the larcest ol which was the motion
preture theatre in the General Motors Building.
seatineg 612, A theatre in the Russian Pavilion
was third, with a seating capacity of 350. The
Little F.ducation
Building. under the jurisdiction of the World's

(Mher auditoria

III]H'HII'{" ill tl]l' :';-!'i-l'lll'l' -:Ir'lll
Fair management, seated 253.
included the many small theatres of commerecial
exhibitors. restaurants. outdoor gardens, indi-
vidual projection rooms and various other
unique locations.
Based on the best estimates available, at-
tendance at film .'-Illr".".i![I;_“- totaled well in excess
of twenty million persons during the Fair vear.
A _'L_fl'rh‘l'._li SUTrvey indicates the cost of these
productions runs close 1o a billion dollars. This
1s best illustrated by the faet thal
molion ||i1'llll'r titled. Land u_|"' f,H”f.r'.F_L |Il'nrll|!t‘1'i|
||§.' the combined eftforts of the mn1i+-u-|nir1|n'|:

irJ||IJ~I|j.' for showing in the United States Gov-

|hl' n|iii'i;||

ernmentl Hui|:iin_~_~_ included material taken from
125 different
shorts estimated to
425,000,000,

The various motion |.Ii|'|l“'1'.‘- exhibited 1n the
New York World's Fair

:-dnntlinrl in I||rt1|=-:_-f'|.'1':-'. .l-IH' exhibition of I]lt‘:-'-l.‘

maotion - picture i-rmlnrlin]h and

have cost more than

1939 were a liberal

hlms for a period of six months marked the
first concentrated display of informative hlms

of every type and kind.

BETTER
PROJECTION

and

LONGER
FILM LIFE

by

PROTECTION
against
Climate. Wear,
Scratches, Qil, Dirt,
Water and
Fingermarks

BLACK and WHITE
and COLOR
Motion Picture Films
and 5till Negatives

MENTION BUSINESS SCREEN
When Writing to
* Many of the products and services of-
fered in these pages are exclusively adver-
fised here so it will help vou get prompt
service to tell the advertiser you read it in

Advertisers!

IiH.\fIH ] ""'-r FEEr ._r

In early spring, Chicago & Southern will inaugu-
rate a new fleet of giant Douglas DC.3 21 Pas-

senger Planes.

3 Daily Flights
betieeen

CHICAGO & NEW ORLEANS

Both Directions

Plan now to fly to America’s southern playground

“ew Orleans and the smart resort cities of the
Gull Coast. See New Orleans with iis old world
flavor and timeless charm. Play or loaf in the
sunshine at filoxa, |_;u||'£mrt, |11r|.v||:|.'-l:|:|-t‘-:"'-l.‘.'] O
'ass Christian.

Low Air Travel Fares
SNew York MNew (rleans

r.ll"\- i|.II|-_'1'1I|'--

S 73.85 one way
103.11 one w Y

44,60 one w ay
i Reduciion on Rowund Trips

MNew Orleans, | |

{:ill:'ugu — "'ui'h {'rll'nlll“h

For infermation and reservations call the
transporiation desk or

CHICAGO & SOUTHERN
Airn Lined

“The Valley Level Route”
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